
Building marketing 
channels

For apps







Top Paid Charts



• 8 products 

• 45 million downloads 

• Top charts on the App Store 

• Paid business model 

• 87 people in the Team



Marketing Channels
• Press 

• Customer support 

• Paid User Acquisition  

• Apple Features 

• Email 

• In-app 
communication 

• Social media + 
Videos 

• Partner promotions



Press 

• Provide pre-release versions 

• Build relations 

• Get feedback and improve the product 

• Set up a launch date



“Pitch Perfect”





Customer Support

• Your marketing frontline 

• Differentiator 

• Ability to get feedback



Replied 130,000 emails in 2015



User Acquisition



Apple Features

• Great Product 

• Novelty for the platform 

• Timing 

• Awareness





• Try highly targeted Facebook Ads (SF and 
Cupertino) 

• Get in touch with local App Store Team  

• Attend WWDC and meet people from Apple



Email Marketing

• Grow your e-mail base 

• Localize 

• Customize your message





In-app communication

• Build brand awareness 

• Create cross-promotional channels 

• Provide value and localize 

• A/B test







Social Media+Video

• Be personal and vocal 

• Create conversations 

• Use analytical tools





Partner Promotions

• Don’t compete - partner 

• Create additional value 

• Consider various paid channels: ads, e-mail 
newsletters, etc.



Denys Zhadanov
denys@readdle.com

@denzhadanov

Nothing ventured - nothing gained


